
UNITED STATES DEPARTMENT OF COMMERCE 
Office of Inspector General 
Washington, O,C, 20230 

July 7, 2010 

MEMORANDUM TO: Michael L. Palensky 
Chief, Acquisition Division 
U.S. Census Bureau 

FROM:	 Ronald Prevost, Ph, ~~.~ .... 
Assistant Inspector 6~~nomic and Statistical 
Program Assessment 

SUBJECT:	 20 I0 Census Communication Campaign Survey (CAR-l 9549) 
Audit Closeout 

This letter is to advise you that the Office of Inspector General has terminated the audit of the 
2010 Census Communication Campaign Survey in order to focus our efforts on reviewing other 
decennial operations, 

In September 2007, the Census Bureau contracted with Draftfcb, Inc., a communications agency, 
to create and implement a marketing and communications campaign supporting the 2010 Census, 
The main goals of the campaign were to increase mail response, improve cooperation with 
enumerators, enhance overall accuracy, and reduce the differential undercount. 

We reviewed the program's contract requirements, plans, deliverables, timelines, and funding 
requirements to identify any risks to the decennial. We also evaluated the structure and 
effectiveness of Census monitoring, contract and task orders, and related incentives to determine 
whether they enabled the program to meet its goals, 

We would like to thank you and your staff for your cooperation during this audit. If you have any 
questions, please contact Rodney Britt at (202) 482-2941, 

cc:	 Wesley Dias, audit liaison, Economics and Statistics Administration 
James L. Dinwiddie, Decennial Management Division, Census 
Adam Miller, audit liaison, Census 
Pamela White, external liaison branch chief, Census 


